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INNOVATION VISION & MISSION PILLARS

To be the most innovative health & wellness food retailer in the country

CUSTOMER PARTNERS

Provide our Foster a culture Become the go-to
target customers of innovation and retailer for vendor
with a unique differentiation product and brand
product throughout the innovation

experience @ company
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CARING FOR OUR
CUSTOMERS



“NEW FOR YOU” INNOVATION CENTERS — FORAGING FOR OUR CUSTOMERS

Exciting destination for customers
to be introduced to emerging brands
and learn about what is trending in

health and wellness foods

QUENCH
YOUR THIRS

White glove test and learn program T = ""‘“f"f F e ———
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for innovative products including first to
market and Sprouts-exclusives

Creating opportunity for brands to
graduate to everyday items in-line




“NEW FOR YOU” INNOVATION CENTERS — PRODUCT PILLARS

“Better For You”
Functionality
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INNOVATION CENTER PERFORMANCE

Average Wkly Sales Per Store
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INNOVATION CENTER PERFORMANCE — DRY JULY

B/W Total Department P7 Comp = +4.6%
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CUSTOMER AND SOCIAL MEDIA BUZZ & %o % % y &

Quentin Ven = st
Co-Founder & CEO of The Eq a Co | Black Enterprise Magazine's 100 Mod.
Osv-®

We're here LA!!! Fresh from #expowest we're back slinging teas, but this time we
hit up Sprouts Farmers Market in Burbank, CA. The staff and customers were
excited to try The Equitea Co. and they had a great time trying to pronounce
ashwagandha @ Big S/O to Sam, the assistant manager. Thank you so much for
your hospitality. Brian, we're still at it, brother!

Which Sprouts SoCal location should we hit up next? If you're in the LA area, pull
up! I'd love to meet!

#doyouliketea #ca #mentalhealth #mentalhealthawareness #addictionrecovery
#cpg #beverage
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| Our newest flavor, Mid-Day Sq s Cookie Dough @ . has just launched

| nationwide in the Fresh Finds Cooler at Sprouts Farmers Market! Our other

| wonderful MDS flavors are located in the dairy set. HUGE thank you gc ...see more
1

: @ Lindsey Cunningham - 1st
| Co-Founder & CEO 3t RollinGreens
1 0 4.®

1| BIG News! You can now find all four of our skus at Sprouts Farmers Market

! nationwide in the innovation showcase! Today marks a big milestone for

| RollinGreens thank you Sprouts Farmers Market for believing in us, and those
: who helped to make it happen!

1 What a way to start the year! You can now find Kin Euphorics at Sprouts Farmers
1 Market nationwide as a part of their Forager Innovation Display program. We are
: so grateful for the opportunity! Thank you for being a part of our feel-i .

e 1
: : a Ashley Costa » 1st
[ Director of National Accounts - Retail at Kin Eubhorics
| : 3,.\3,®
I 1
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see more

«  Kin Euphorics
K"\' 6,223 ;:P: vers
Imos @
We are thrilled to announce our first #NATIONWIDE partnership with Sprouts

Farmers Market as a part of the Forager Innovation Display Program! This
marks a true milestone in our mission - to ensure a healthier alterna ...s

l{nx

# EUPHORICS

+ Follow

O e i,
~ssa azsgmo? w0

ee more

. IS NOWHAT

SPR@UT.S"

FARMERS MARKET

vorite =1 customer! He had to go searching Sprouts Farmers
made it himseif!

What's not to love wi
And #truffie!

th delicious, high protein, low cholesterol Mac & Cheese?

#customersatisfaction #eathealthy #plantbasedfoods Kate Cash

GrownAs* Foods Seed Ranch Flavor Co

| wanted to pass along a quick compliment,
as the “new item section* in the middle of
the store is such a wonderful idea! | have
found myself visiting that part of the store
every time | go into Sprouts now! And I'm
not the only one... | was talking to my
coworker, and she said the exact same
thing.

| worked for a food company for |1 1/2
years and | have been in over 150 Sprouts
stores, so | know the layout very well and
this is such a great idea. It really draws on
peoples curiosity to see what has recently
been launched. So major kudos! Keep up
the great work.

Paul



TEAM MEMBER ENGAGEMENT
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New For You Product Reels: Tlger NUtS New For You Product Reels: Sustamable Snacks

| 7 WHAT ARE YOUR FAVORITE PRODUCTS?
v | ERORE? | 1 —ARROU LET US KNOW BY SCANNING THE IMAGE BELOW!




TEAM MEMBER COMMUNICATION

WELCOME TO FORAGING!

FEATURED PRODUCTS

We love bringing amazing products to the shelves at Sprouts. Not only is it our job, it's our passion! Take a look at some new products that we are loving
right now — we think you will, too!

NEW PRODUCTS!

e Featured Products

. . Parch Non-Alcoholic RTD Cocktail Blind Tiger Spirit-Free Cocktails Sea Monsters Seaweed Snacks reHarve.st foysons
Smoothie Pops
¢* Jleam embDer SudbMmissions
8 s < . ; e rePurposed from whole
* Made with blue weber agave e Prohibition-inspired flavors e Organic seaweed

fruits and veggies

* Powered by adaptogens * Organic ingredients * Nutrient-packed sorghum
¢ u n Oto S * Female Founded

 Contacts FORAGING VISION AND MISSION PILLARS
* Foraging Vision ,
To be the most innovative

* Foraging Mission Pillars health & wellness food

retailer in the country

INNOVATION VISION

company

® Q”,, ® CUSTOMER PARTNERS
o
- N @ Provide our target Foster a culture of Become the go to
\\ » *~ ‘h customers with a innovationand retailer for vendor
§ < ' unique product differentiation product and brand
e j‘ i ﬁ“ “\4 - T - experience throughout the innovation
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TEAM MEMBER COMMUNICATION

SPR{JUrS Store Departments

* NEW FOR YOU! ' O gt

Forager New For You! Innovation Centers

SharePoint Online' Home Page

* Schematics

* Roll Out Guides

* Signage

* Allocations

e Can Stacker Ad Directives
* Sample Information

* Education

e KeHE Information

e Discontinued Information
 Contacts




TEAM MEMBER COMMUNICATION/EDUCATION

Fantastic Finds: Sprouts Brand & Foraging Monthly Newsletter

SPROUTS SPROUTS BRAND FEATURED ITEMS! N

FARMERS MARKE'T

FLAVORED RICED

MATTE FINISH FACIAL CAULIFLOWER SIDES

SUNSCREEN

Prepare for your fun in the sun with
this new addition to our sunscreen
line! This facial sunscreen goes on
smooth and protects your most
important features.

FANTASTIC FINDS

Brought to You by The Foraging And Sprouts Brand Teams

We love sharing these products with you so you can share
them with customers! Your product knowledge will really go far!

Add a tasty and good for you side
to your meals with our flavored
riced cauliflower sides. In flavors
like Lemon Garlic & Herb,
Mediterranean Style, and Asian

JULY 2023 zzy;er.ntehael.se sides will elevate
SUPPLIER SPOTLIGHT . R T e e s
byl Toundecnireil [ . 6RASS FED BEEF
P:;vrl)slrones‘ rl;ilie\?eusnfo?:dos hr:ulg r;:f(te PLANTAIN CROUTONS MEATBALLS

you feel good: good about the impact it
has on your body and good about the
impact it has on the world around you.

Gluten free and vegan, our
new Sprouts Brand Plantain
Croutons are the perfect
addition for your next salad.
Seasoned with garlic & herbs,
our Plantain Croutons are
delicious and crunchy!

Our Organic Grass Fed Beef
Meatballs are great for pasta
night or get togethers. Gluten
free and fully cooked, sauce ‘em,
dip ‘em or put ‘em on a big plate
of spaghetti!

Her company reHarvests and rePurposes
delicious (but unnecessarily wasted)
whole fruits and veggies to create
Smoothie Pops that are brimming with
good-for-your-gut fiber and nutrients.

“NEW FOR YOU" ITEMS!

REHARVEST PROVISIONS SMOOTHIE POPS

SEA MONSTERS SEAWEED PUFFS

These on-the-go smoothie pops are designed to help
minimize food waste and be good for you! Dairy
free, vegan, gluten free, and rich in superfoods, you
can enjoy these smoothie pops frozen or thawed for
maximum convenience and flexibility.

Made from sorgum and seaweed, Sea Monsters
snacks are a fun and delicious way to give back to the
planet and kickstart a lifelong relationship with the
sea. Sea Monsters snacks are all gluten free and have
vegan options available as well.

Did you know one of our

BLIND TIGER NON-ALCOHOLIC bulk suppliers has been in i
COCKTAIL MIXERS business since 1928? Torn & Glasser
is family owned and operated and
started out growing walnuts and
watermelons in Southern California.

cwaLcamiic || won ALComBLIE

PARCH NON-ALCOHOLIC AGAVE SPIRITS

Inspired by the Sonoran Desert, PARCH's adult
beverages offer complex flavors based on the
idea that “what grows together, goes together.”
With PARCH, you'll find a refreshing and credible
alternative to alcohol.

Blind Tigers' Non-Alcoholic Mixers offer all the
comfort and flexibility of your favorite cocktails in
non-alcoholic form. Using all natural ingredients,
these mixers are also organic, gluten free, and
crafted by expert mixologists.

Today the company is an importer,
processor, and packer of nuts, dried
fruits, beans, spices, candies,

B and grains.

SDECAE




TEAM MEMBER COMMUNICATION/EDUCATION

X

Stop by our

“New For You” display

Would love to hear your
feedback and ideas!



CONVENIENCE MEALS
STRATEGY



FOCUSED ON THE CUSTOMER
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WHAT’S HAPPENING IN CONVENIENCE MEALS?

Meal Destination Fixture New Sandwich Menu Boards

BUILD-YOUR-OWN MAKEIT A

cANDWICH ‘42| meaL peat 5%

DELUXE $ 99 OVER 20 OPTIONS FOR
S'ANDWICIIES' 6 PARTY TRAYS!

ROAST BEEF & CLASSIC ITALIAN
nI -

MAKE IT A MEAL DEAL FOR $1 MORE} Boark.Head

ALL-NATURAL
SPRO UTS DELI MEATS




SPROUTS BRAND

EXCEED OUR CUSTOMERS EXPECTATIONS EVERY DAY WITH
SPROUTS BRAND ITEMS THEY CAN’T LIVEWITHOUT.



PERFORMANCE
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SPROUTS BRAND SALE

Shop - Deals SPROUTS Coupons - Recipes

FARMERS MARKET

SPROUTS BRAND

HIGH-QUALITY,
BETTER-FOR-YOU ITEMS,
ALWAYS AT AN
INCREDIBLE VALUE.

Save time, shop online:
sprouts.com/order

UP 70

20% OFF

on Sprouts Brand favorites across the store
and online, July 12-25.

SAVE BIG ON SPROUTS BRAND PICKS

Find your healthy with Sprouts Brand sweet and savory snacks, flavor-filled meals,
healthy hydration, bath and body care essentials and more.

SPROUTS BRAND

SALE

SPROUTS
BRAND

BITES AND DIPS
Crunch and munch on tasty, better-for-you
snacks perfect for every adventure.

Ay SPROUTS KUNG PAO

WAL
26 ASIAN-INSPIRED SAUCE y 5

RAW
SPROUTS y B

LIMITED TIME ONLY!

: Eluteg:[rge { KPUI\N[]G SHOP NOW
on- sauce —

¢ Spicy and subtly = J UIY 12 25

SPROUTS ORGANIC FREE RANGE sweetwithwarm VS }

AIR CHILLED CHICKEN spicesand sesame | ey

f Free-range

« Air-chilled

« No antibiotics, ever SPROUTS BLEND ORGANIC MEALS AND SIDES

B GROUND COFFEE Save @lme with high-quality meals
steroids added and sides for any day of the week.

' Responsibly sourced
SHOP NOW

/ Handcrafted and

oo

[ LM SARLC S HEL osar.
o n Francisco &
small batch m { * iz : (’a'\. s:‘_ sigh .
 Blends of Central America, J - joBe> €. il =i 4
South America, Ethiopian a2 (& s - S
and Sumatra beans
SPROUTS S;T’O"VJS 1 = 2
AN PROTEN = R .
VEGAN PROTEN e ) T | HEALTH AND WELLNESS

SPROUTS'

ESS  PROTEIN POWDER ] VEGAN PRQ_TE“_N Refresh your wellness routine with
M [ o | ON SPROUTS BRAND FAVORITES 2 e
i  Soy-free s J SHOP NOW

(

e e ACROSS THE STORE =
20 g. protein per servin;

20



IN-STORE SAMPLING
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PACKAGING REDESIGN UPDATE
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SPROUTS BRAND | SPROUTS ESSENTIALS

CURRENT "WAND CREAN

GARDENIA & LOTUS SEED
FRAGRANCE

o 7geranium & cedarwood
— . . essential oils

CASTILE SOAP

PATCHOULI ROSE
©-
r 4

015 TURIZING NOISTURIZING | Y Crdegredal
: Bﬂ I] Y L 0 T' B 0 DY w As H &/ multi-purpose soap
deep hydration BFIG & BL . W B s H g}

with jojoba

24






SPROUTS BRAND | REAL ROOT

Zinc Oxide

Yz

SAFETY SEAL

)

Y
PEELBSEAL

Zinc Oxide
Sunscreen Lip Balm

broad spectrum SPF15

Vegan Lip Balm
cherry berry

root

SPROUTS

V7

77
7
SAFETY SEAL

Natural

Bar Soap

Natural

Bar Soap
root

SPROUTS

Moisturizing

Hand Cream

'gardenia & lotus seed
fragrance

ve sulfate | paraben
921 | “tree free

\ Moisturizing

Hand Cream

paraben vegan

SAFETY SEAL

vegan | cruelty
fre

cruelty | paraben
e fre f

ree

NETWT 016 0Z (4.25g)
Sleep Formula

Epsom Salt

' relaxing lavender

soothes tired and aching muscles

JOWPES 750775 Genx 186 cn)

Vegan Lip Balm
w ,\'l
N

e | paraben

promotes a better night’s sleep
Room &
Body Spray

made with essential oils AT
(R

v SPROUTS

sulfate | parabe
vegan | sulfate | paraben
re r

free

root el | | feal

. 'Troot

SPROUTS SPROUTS

Invigorating /
C a Sti I e Soa p \" Clear Spray Clear Spray
= 4 Sunscreen Sunscreen
o \ " . .
; j 4 "tropical coconut ) I “fragrance free |
i broad spectrum SPF 30 broad spectrum SPF 30
concentrated UVA/UVB protection UVA/UVB protection
water resistant up to X water resistant up to
wEPROUTS bicdegradable 80 minutes 80 minutes

 SPROUTS

oot root oot

free from Oxtinoxate, free from Oxtinoxate,
SPROUTS SPROUTS SPROUTS

multi-purpose soap Oxybenzone & Homosalate Oxybenzone & Homosalate

Deep Hydration with Jojoba
Conditioner

Molsturizing Moisturizing l¥ Moisturizing

Body Lotion jl Body Wash Body Wash

£ ’ 2 k N X
fig & biack tea 'blue ginger & pomelo 7
free :

o sulfate | paraben
Yooan: | tree troe

ity | paraben

vegan | crue
. free

vegan

sulfate | paraben
free free

B

-
S16AL 02:(473 ml)
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SPROUTS BRAND | PRODUCT INNOVATION UPDATE

L&

SPROUTS -—

JAMAICAN JERK
ATLANTIC SALMON
+ SKEWERS -
M)
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e

e

i srrouts IR

ATLANTIC SALMON
+ SKEWERS -

S <yROUTS

y ORGANIC
PROVOLON:

& ORANGE PEf,

Smecefni

SPROUTS
NASHVILLE HOT

CHICKEN
TENDER

100% /6\

]
TURAL S
wunei"t‘"‘:' CHICKEN

. A 8
N SPROUTS &

FILLED GNOCCHI

N ° ° 3 L§‘
B SPROUTS 83

SPROUTS

FILLED GNOCCHI §

SPROUTS [

Cubed
= DRAGON
.. FRUIT

Good Source
of Dietary Fiber

NETWT 12 0Z(340g)

SPROUTS JERD

Diced

- KIWIS
=
DL

b

s NTWTRR [Ny |74

L2 sliced
2 ggllMES

Excellent Source
of Vitamin ¢

RHUBARB

Alow CalorfeFood

r w Clasc
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Y.\ pizza

lapped wilh a blend of
CE.

PED 84X vou

FEP FROZE
WMADE WITy OV

REAL CHEESe

| @ THREE MEAT
i~ PIZZA

PED JMUCE. MOZZARELLA GEESE
& BAUSADE. NCLBED PEDPE & o,




SPROUTS BRAND | SEASONAL EVENTS
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SPROUTS BRAND | WE ARE GOING VIRAL!

HADHO.
ALITHAY

AIMA3AD

-~

let's do a taste test | wanted to wait until |
had a coffee to try it with
| B T

© Sprouts Farmers Market - Carlsbad ’O>\.<>\\‘
‘-m‘v CANINTN

ClaireTheNutritionist - 7-13

not sure what's up w/ that packaging
but thank you @Sprouts Farmer... more

-

HAZELNUT
CREAMER
AS SE[N ON NATURALLY FLAVORED

‘owan ‘;r s s

g | o

N

R

LS

-

“ORGANIC;
VANILLA

CREAMER
NATURALLY FLAVORED

C N T
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SPROUTS BRAND | AND THEWINNER IS...

- SPROUTS' SPROUTS
~ Organic = Organic "
OATMILK  OATMILK
CREAMER CREAMER.

:‘ @
G {
1N ’
S
- ey
~ N
N
ALk

Your suggestions coming to
life later this year!!
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PRODUCE STRATEGY



FRESHNESS
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PRODUCE IS THE CORE OF WHO WE ARE

To sell more produce, it needs to be ...

On-Shelf ‘ Consistently Fresh




SPROUTS MUST IMPROVE FRESHNESS!

Wet Rack Updates

--q@ e R J &* —t > TS

j - A o K . -
= ] ! L ez 2 W H,, =\
= Y L : /—1 /
PICK UP FRESH, T Lo RS X i : § e =
" SEASONAL FAVORITES - e e FT) 7 L - = A o T Zaepe
i< I 1l sl :

Ripening Rooms
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HOW DO WE IMPROVE THE CUSTOMER EXPERIENCE?

35



WOULD | BUY IT?




~ THANK You!

& 3
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